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BUSINESS IN LATIN AMERICA, MEXICD, OR THE : N

& AMERICA'S FASTEST GROWING ETHNIC MARKET IS

Y : ’ g ks THE LS. HISPANIC MARKET WITH 34 MILLION CONSUMERS

U.S. HISPANIC MARKET BUT DIDN'T KNOW HOW REPRESENTING 12% OF THE TOTAL US. POPULATION WITH A

PURCHASING POWER OF S480 piLLioN? (Terra, January

By not considering the business opportunities available in these new  2000; Straiegy Research Corporation, December 1999)

emerging markets, your company is missing out on 1 potentially lucrative new F THE PERCENTAGE OF U5, HEPanics ONLINE MORE

way of increasing sales, finding new distnbutors, and expanding your market  THAN BOUBLED Fros 20% v 1999 1o 43% i 20007
A ; . 3 y o [ W

share in the United States and south of the border. The growing Latin (Forresier Research, January 2000)

Amencan, Mexican, and U.S, Hispanic markets with approsimately 500 mil- & AT AMERICA 15 EXPERIENCING AN E-COMMERCE
lion consumers can no bonger be overlooked by companies who want to o EXPLOSION WITH S00% GROWTH EXPECTED FroM S194
olobal vILLION 18 2000 1o $8.3 piLLioxn v 20057 {Jupiter
£ : Commmmnications, Febrwary 2000/

LATIN AMERICA HAS THE WORLD'S FASTEST GROW-
MG ONLINE POPULATION WITH H00% GROWTH EXPECTED
Froa D06 s ps 3000 7o 666 Loy ™ H00S?
Imarping Martars maparins ;- o B {dupiter Communicarions, February 2000
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Latin America Teade and Technology Geoup, LLC {LATGO.com) was oneated
fior the: sole purpese of helping companies gain the knewledge and expertise (o
successfully tap into the growing Latin American and U.5. Hispani: emerging
markets. The corporation works with a wide rnge of busnes clients from Fortune
%00 companies o small, sewly mcprporated iechaobogy stast-up firves. LATGO: has
offices in both Denver, Colorade asd Mexico City, Menico with sirabegic parner-
thips. throughoat Central and South America to betier serve its corporate clients.

=As Chief Representative 1o the United States and Canada for Mexico’s
husiness community (hased in Waskingion, [.C.), | addressed hondreds of regional
and bocal chambers of commena: and met with companies who wanted #o vestun:
imeo Latin America but didn't have a chst on bow 10 proceed. | saw the need for 2
consulting firm that would provide superior knowladge and help compaaies succeed
in this growing emerging market,” explaies Fernando Barrutia Franca, Director of
LATGO s Global Marketing Services and U.S. Hispanic Marketing Groups.

“LATGO is anique because it offers mid-size and small comganses unproce-
terved access 1o top Latie American and U.S, Hispanis exscutives for the perpose of
expediting business ramsactions, solving problems, and gettiag results in Latin
America end the US. Hispanic mariel™ adds Dr. Ben Gochman, Dircctor of
LATGO's E-Commerse md Informetios Techmdogy Business Group,

CONSULTING SERVICES

LATGO is joantly owned by rwo Mexican and two Amefican entroprescurs
with aver 40 years of intemnational business expenience. The minsion of the compay
i 1y serve 35 @ facibestor of irade and techmology busaness iranssctions between
coesganies in Norh and Latis America

“H we conoentrated only oa the Colorado morket, we would o out of busmess.
The market for LATGO's consuliang services i the Western Hemispbere. Owr goal s
i belp LS., Canadiian, and Latin American fimms neach out i gach other regaonally
and be successful in thear business dealings in the Western Hemisphene. Locally, we
cam assist companies who wani o tap inko the U5, Hispanic markei—America’s
fasiest growing—expected 1o reach 96 milion people by 200, explains Dr. Rutilio
Mianiney., Cio-Diirecior of LATGO0s Trade Consubting Group,

“We help LS. and Canagian fins with expon-fisancing stralcgics o kewer
countey and crodi risk, joim venturepartner scarch and advisory services, taniff clas-
sification and duty rates, and NAFTA Centificate of Origin and Duty Drawback for
their products and senvices,” adds Chris Tone, Co-Director of LATGIYs Trade
Consulting Geoup. _

“LATGO offers 2 vaniety of consulting services to North Amenican firms
inchading matchmaking, refernal setwork of top Latin lyvwyers and accoantants,
cross-cultural traising, trade show suppont, language translation services., frmctising,
market and product snalysis, and corporate representation packages talonsd to large,
mind-sire, and small companies,” explazss LATGO Director Dr. Ben Gochman,

LATGO's consalting services ane davided it five primary prctice groups -

Export Financing, Yenture Cagital, and Trade Consulting

# E-Commerce and Ieformation Technology

# Global Marketieg Services

# Corporat: Training

* U5, Hispnic Marbcting

CORPORATE DIRECTORS

The knombedge, expertive, and divensity of LATGO's Mexican asd Amenican
corporate director arc the company”s strength.

“Unlike the large consubting firms that charpe top dollar and go after only
Forure 00 companies. LATGO foouses on mid-sine and small companies offenieg
pensosalized service o neasoaable prices. talored to their business needs, At LATGO,
you are dealing directly with our corporate directors who cas wse their supenior
Know badize, brsiness expertise, and netwioric of contacts 1o et resulis for your com-
pamy.” savs LATGO Director Femnando Bamutia Franco,

A native of Mexico City, Mexicn, FENDo BargimA FRaxo is Director of
LATGO's Global Marketing Services and U5, Hispanic Marketing Groups. Prior o
joining LATGO. Mr. Barntia served s Chiel Representative o the United Sates and
CanutsTroctor of Intemational Alfairs for the Chamber of Commerce of Mexito
(CONCANACD SERVYTUR) and Mexioo's Private Sector Coondinating Couscil
(CCE} in Washington, D.C. He alsa served as an Advisor for latemational
AffsirsTrode to the Mational Boord of the U5, Hicpanse Chamber of Commerce, As
chief lobbrist for Mexico's business communety i Waskingon. DLC.. Bamutia met
on a regular basis with keaders from the LS. Chamber of Commerce, International
Franchise Association, National Association of Manefacturers, National Federation
of Independent Businesses, U.S. Business Roundasble, and with members of the LS.
Congress. He also served a5 a facilitstor for pumerows corporale jonl vertures,
strutegic alliances, and franchise investor searches.

De. Beaaw P Gocksas, a aative of Croton-on-Hudsoa, New York, is
Director of LATGOS E-Commercel/Information Technology and Inter-Amencin
Corporate Traming Groups. After completiag the prestigious Presidential
Menagement Intern (PMI) program, D, Gochaan served as Special Assistant for the
Disector of Communicatbons for the Federal Govemments $01{K) savings and
investment plan in Washington, DUC. with assets otaling $66.6 bilon. He reumed
10 Denver 1o complete his PhD. in Istemational Relations from the University of
Denver's Graduse School of Intemational Studies. He is a spectalist oa Mexico,
MAFTA, global business, trade, technology. the Iwemet. and E-Commerce in Lafin
Arerica De. Gochrean serves 35 an Adjunct Professor o the Upiversaty of Demnver
tenching courws in Blecironic Commesce, Global Business. and Latin Americain the
Massers of Techaology Manxpement program a1 Univeraty Collepe and 2 Danicls
Colbege of Business for The Women's College. He s founder of the Inzemeticaal
Technebogy Business Forum, Co-Chair of the L1.5.-Mexico Chassber of Commence's
Iermatsonal Task Force on Telecommusications. and Steering Commitice of he
Latine-Jewish Coalition

D, Rumiie MARTINEZ, a8 anereational economist and Mexioo City native, is
Co-Director of LATGO's Trade Consulting Group. Prior to joining LATGO, he
served as a microeconomic consultast for the Meuican Subsidiary of the Swiss
Corporation Cita-Geigy as well as 2 consultant to the Dominican Republic, El
Salvados, Gustcmalan, Hooduras, snd Nicaraguan Central Banks, Dr. Marsiner ix an
Assistant Professor of France and Insernagioen] Business at the Kenneth W, Monfor
College of Busisess at the University of Narthern Colorada. As Director of the
University s MAFTA Business Center, bhe has served as primary cultural and
seonemic consultant far Hewlett Pockard executives relocating to Mexico and
Colorado Stae University's amo emission reduction program in Northern Mexico,
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Crrstorser G, Tose, a8 inernationsl
busancss consultant and practicing Cenified
Public Accomntznl wilh MSBA sl MTAX
degrees from the University of Denver, i Co-
Director of LATGD's Trade Consulting
Giroanpe. He is 5 specialist in market reseanch,
product representation. and the povermmental,
political, and legal rnsks of conducting
business transactions in Latis Amenca. Tone i
an Adjunct Professor at the University of
Denover teaching courses in Glohal Business
and Electromic Commerce in the Masters of
Technolegy Managemeni program  ad
University College amd at Daniels College of
Business fior The Women's Collepe. He is Co-
Chair of the U.5.-Mexico Chamber of
Commerce"s Rocky Moaniain Task Foree on
Indormation Techaalagy and modersioe for the
Workd Trade Center"s Westers Hemisphere
Roundiable Series,

STRATEGIC PARTNERSHIPS

LATGO was given the exclusive
privilege of representieg the Hispanic Collepe
Fuamd (wowrw hispanicfapd.ong) in the United
States and ml:ma:nnll:r This national
Hispanic philanthopic angenazation based in
Washingten, D.C. hpm':dn:lm;l: than 3K}
college scholarships from $500 to $5000 to
premising yoang Lafinos. The Fund hes more
than 20 corporate sponsors incliding Bank of
Amerca; Eddie Bawer, Inc; Emst and Young,
. Mamiog

Anciher LATGOD sllnl:p: partner is
Tucker Imernaional. LLC (wwwsckerini,
com) founded by Dy Michacl Tucker and
dedicated 1o providing a select group of
Forturne 500 dient companies with customized
ini=rculiral tmining; inematioeal aseecment,
selection and development service for
compotale peronnel; [anguage rainisg: and
interculbaral research

The botiom line, sccording ko LATGO
Director Dr. Bea Gockman, is tbat “In our
highly competiive international econamy,
companies have 1o go global and aggressively
pursue busipess opporiunities in emerging
markets or be beft behind, LATGO can belp
those compenies maximize their business
sweeess in Latin America and the US,
Hispamic market *
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LATIN AMERICA MARKET FOCUS

160 Millicn People and Growing
# 6% of Population under Age 30

#F World's Fastest Growing Online with
BO0% from 10,6 million in 2000 10
B million im

# Latin e-Commerce Explosion with S00% growth
expected from $194 millioa in 2000 0 583 billion in
N5

% Latn e-Commerce 5 i Country i 300
Rrazil ($121 milkion) ke
Mexico (525 million)

Argentina ($15 million)

Chile (57 million)

Venezuela (54 mullicn)

Allother coustries (520 millioa)

# Latin America Onlire Population by
in 2000
Brazil (5.8 million)
Mexico (1.3 million)
ina (0.8 million)
Chilee 0.5 millioa)
Venezuela ( 300,000)
All other coustries (| 9 malkion)

- Most Popular Latin e-Commence Purchases in
200 {Onder of Popelarity
PCs

Travel
Guceries
Books
Chathes

H Million People and Growing

# 33% of Population under Age |18

# Amenica’s Fastest Growing Ethnic Market repre-
ing 12% of iotal US. ion with a purchasing
power of 3450 balloa

# Hispamic Internet use more than doubled from 205
i 199% wo 43% in 2000

# 1.5, Hispanics Incredibly Diversc:
63% Mexican Hertage (21 millioa)
15% SouthiCentral American (5 million)
115 Puerto Rican (3.6 million)

3% Cuban (1.5 million}

# Latino Market expected 1o reach %6 million people
by 20050

o 1.4 million US. Hispanilc-owned basinesses with
51378 ballion m revenuz

* Top Five U.S. Hispanic Markets:
Los Angeles s

New York

Mimi

San Francisco

Chicago

& Copreright by Dir. Ben Gochmon, March 2000 for LATGOcom, LLC
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For mose information, contset: Latsn America Trade and Techaslogy Group, LLC {LATG)

T80 Sherman Swec # Suite 300 & Denver, OO 3003 LSA

t{ 303) TE2ATHE » Toll Free: 1-877-T5-LATGO » E-mail- info@ LATGO0om

St www LATGO com
©Comyright Dr: e Gogleran, Ych 2000 for LATGO oo, LLE



