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Latgo conference
to foster contacts
within Mexico

Firm
opens
door to
Mexico

Latgo seminar

aims for contacts

By Greg Griffin
Denver Post Business Writer .

Doing business in Mexico means
knowing the right people, and Fer-
nando Barrutia Franco knows his
share.

“We can get to the real people
who make decisions,” said Franco,
whose consulting company, the
Latin America Trade and Technol-
ogy Group, helps clients find their
way south of the border.

As if to illustrate the point,
Franco and his business partner,

-

Benjamin Gochman, are hosting a

conference today featuring a dele-
gation of top officials from Mexi-
co's powerful association of manu-
facturers, Canacintra.

The all-day seminar, co-spon-
sored by the law firm Greenberg
Traurig, includes presentations
from the Mexican officials and oth-
er Mexican business specialists.

It's the consulting company's

second such event, Last fall, Latgo,
as the start-up is called, brought in
leaders from the Mexican Invest-
ment Board, a public-private orga-

nization promoting foreign invest-

ment there.

“In Mexico, it's very easy to do

things if you know someone,” said
Lino Landeros Santos, Canacintra’s
vice chairman for international af-
fairs. “Fernando’s father is a man-
ufacturer in Mexico and a longtime
member of Canacintra. That made
it a very easy step for him to go
right to the chairman of Canacin-
tra.”

It didn't hurt that Franco was
active in the campaign of Vicente
Fox, the former businessman and
political outsider elected Mexico’s
president last year. Or that he
served as the top U.S.-based offi-
cial for Mexico's national chamber
of commerce for several years in
the mid-1990s.

Colorado, which exported $312
million in goods to Mexico last
year, isn't at the top of the list for
the country’s economic-develop-
ment officials. Bngger states like
Texas, California, Florida, Illinois
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and New York typically command
most of their attention.

But attitudes are changing. A
growing list of organizations — in
cluding the Denver and Colorado
offices of international trade, the
World Trade Center Denver, the
U.S.-Mexico Chamber of Com-
merce, the Denver Hispanic Cham-
ber of Commerce, and the newly
formed Chamber of the Americas
— are promoting ties with Mexico,
Gov. Bill Owens plans a trade mis-
sion this fall to Mexico, where he
plans to meet with Fox.

But this was the first business
visit to Colorado for the Canacin-
tra officials, including chairman
Raul Picard Del Prado, Gochman
said.

“They're excited about coming
to Denver,” he said. “They don't re-
ally associate Denver with busi-

ness and high technology. They've
been coming here as tourists for 30
years.”

They might still be coming only
as tourists had Franco not moved
to Denver from Washington in
1998. His wife, Sylvie Barrutia, had
been hired to direct the Alliance
Francaise of Denver, a French cul-
tural organization.

He met Gochman, who has a doc-
torate in international relations
from the University of Denver, at a

Arade-related event the next year.
They formed Latgo to consult for
companies interested in doing busi-
ness in Mexico and Latin America
and to provide cross-cultural train-
ing for those employing Hispanic
workers in Colorado.

Franco spends half of his time in
Denver and the other half in Mexi-
co City, where his brothers — at-
torney Joaquin and accountant Fa-
bian — help run the business.
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Benjamin Gochman, left, and Fernando Barrutia Franco run the Latin

America Tradeand T

Group, which is co-hosting a confer-

ence featuring top manufacturing officials from Mexico today.

While the consulting and training
provide the revenues, events like
the Canacintra visit build new rela-
tionships while giving the company
a higher profile.

“For us it's a marketing tool,”
Franco said. “It differentiates us
from everyone else who says
they're the gateway to Latin Amer-
ica.”



